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] STEP1 STEP 2 STEP 3 SPM assessments are appreciated
Build a new model at the Product-Applicaion

Environmental footprint Assessing the fit with the sustainability Action plans to accelerate business
| n » g ]
of su st aina b I ec h emi st rv of the product challenges in the market place growth and mitigate risks o St oty
Analysis of the business risks and opportunities From a sustainability standpoint and a consumer PAG for which there is a positive sianal
in relation to the environmental footprint of its perspective, is our product used in applications that in line with sustainability ?rends in ¢
S The SPM methodology serves as a strategic manufacturing process (cradle-to-gate). are part of the solutions or part of the problems? Lh:ugzi'é?;ﬁlg‘r’s\;w"‘ﬂt?eig:gﬁﬁi?ency, e9)
VV\ tool to develop information on our portfolio Energy
ESSRTT?:'(')\'ﬁgLE and analyze the impacts of sustainability ’_@ efficiency SPM «Aligned» category
. PAC f hich there i iti ignal
MANAGEMENT  megatrends on our businesses. B Renewable Water restiting from sustainabiny rende-
Water materials scarcity in the marketplace (medical care, e.g.).
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SPM «Neutral» category

PAC for which there are neither positive
nor negative signal resulting from
sustainability trends in the marketplace.

How to progress Primary s
the SPM analysis energies

of one product in
one application?

SPM «Exposed» category

PAC for which there is a weak negative
signal resulting from sustainability trends
in the marketplace (restriction in use
---------------- in one OECD country, e.g.).
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e00%e’ e00ee’ SPM «Challenged» category
SPM methOdOIOgy ‘) -------------------------------------------- PAC for which there is a strong negative
§igna| resulting from sustaipgbility trends
Climate in the marketplace (ecotoxicity, e.g.).
change Climate
change
Solvay provides solutions that match the sustainability needs of the marketplace:
not only «obvious» solutions such as biodegradable products for soaps and shampoos,
;l:(?;i; or renewable-based solvents for paints and coatings but also more complex solutions
potential oo that ultimately enable consumers to reduce their energy consumption or the amount
availability of wasted food they generate, to address the limitations from ageing, or to favor the
Medical care treatment given at home.




